
 
Ali Abdallah Alalwan, PhD 

Amman 

Jordan 

E-mail: Alwan.a.a.ali@gmail.com 

Alwan_jo@yahoo.com 
My Google scholar account: https://scholar.google.co.uk/citations?user=yp8rW_kAAAAJ&hl=en. 

My Researchgate account: https://www.researchgate.net/profile/Ali_Alalwan. 

 

Profile 

Ali Abdallah Alalwan is an Assistant Professor at Amman College of Banking and Finance at Al-

Balqa’ Applied University, Jordan. He holds a Bachelor’s degree in Marketing and an MBA degree in 

Marketing from the University of Jordan. He also holds a PhD from Swansea University. His current 

research interest is in the area of information systems, technology acceptance, electronic marketing, 

social media, Internet of things, self-service technologies, Internet banking, and mobile banking. A 

part of his work has been published in some referred journals including: IJI M, IJBM, JFSM, JEIM, 

ISM and Dirasat: Administrative Sciences. Further, he has been able to attend a number of 

international conferences such as the Academy of Marketing Conference AM 2014, United Kingdom 

Academy of Information Systems (UKAIS) 2014 and 2015, British Academy of Management 

Conference (BAM) 2013, Swansea University Business School Postgraduate Research Conference 

2013, and the 14th and 15th  IFIP Conference on e-Business, e-Services and e-Society. He has worked 

as a full-time instructor in the area of marketing and business administration at Al-Balqa’ University 

in Jordan for four years and as a part-time instructor in Applied Science Private University, The 

World Islamic Sciences & Education University, and University of Jordan. 

Objective 

To achieve excellence in the area of teaching and research 

Educational Qualifications 

[1] Doctor of Philosophy (PhD) (2011-2015) on the topic “Consumer Adoption of Self-service 

Technologies in Jordan: Factors Influencing the Use of Internet Banking, Mobile Banking, and 

Telebanking” from the School of Management, Swansea University, Wales, UK. 

[2] Master of Business Administration (MBA) in Marketing from the University of Jordan, 

Amman, Jordan with 3.33/4% marks in the session 2004-2007. 

[3] Bachelor’s degree in Marketing from the University of Jordan, Amman, Jordan with 2.77/4 

marks in the session 2000-2004. 

[4] General Secondary (High School) / Literary Stream from Jordan with percentage average of 

91.7 in the session 1999-2000. 
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Work Record 

[1] Working as a full-time instructor in the area of marketing and business administration, Al-

Balqa’ Applied University, Amman, Jordan for four years from 2007 to 2011. 

[2] Working as a part-time instructor in the area of marketing, Jordan University, Amman, Jordan 

from June to September 2007. 

[3] Working as a part-time instructor in the area of marketing, Applied Science Private University, 

Amman, Jordan from February 2008 to September 2009.   

[4] Working as a part-time instructor in the area of Marketing and Management, The World Islamic 

Sciences & Education University, Amman, Jordan, from October 2010 to January 2011. 

[5] Working as a part-time assistant professor in the area of marketing, Jordan University, Amman, 

Jordan from September 2015 till now.  

[5] Working as part of the marketing staff and manager’s assistant, The National Society for 

Consumer Protection, Amman, Jordan, from October 2004 to May 2007. 

[6] Worked as Software Developer in SAI Infotech, Pune, India from 21st August 2006 to 31st January 

2007. 

[7] Worked as Lecturer in the Department of Computer Engineering & Application at Sikkim 

Manipal Institute of Technology under Sikkim Manipal University, Sikkim, India from 21st May 2001 

until 16th August 2006. 
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